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Overview:
CleverMaps is an analytics platform transforming how the world uses data to 
solve location-related problems. CleverMaps allows businesses to integrate data 
from multiple sources of any scale, analyze it in their integrated computation 
engine, and visualize the results. The analytical outcomes can be exported 
directly to a file, embedded in an application, or shared with a link.

Challenge:
CleverMaps’ platform was designed as a location intelligence and analytics 
platform that works with both geographic information and business intelligence 
(BI) logic. The goal was to simplify data-driven decisions for non-technical users 
dealing with location data. However, previous vendors and in-house attempts 
to build a BI infrastructure did not meet their needs to quickly and efficiently 
simplify this process, thus inhibiting CleverMaps’ ability to scale.

Solution:
CleverMaps was invited to join the GoodData Cloud (GoodData.CN) Native beta 
program to push the limits of the new platform. With GoodData.CN, CleverMaps 
enhanced its data storytelling efforts and built a flexible solution for its 
customers. Initially attracted to GoodData’s pricing structure, CleverMaps spun 
up its first proof of concept in just 21 days.
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CleverMaps Pioneers Data Storytelling With 
Cloud-Native Analytics, Powered by GoodData
CleverMaps, one of the first companies to use the GoodData Cloud Native platform, 
improved data storytelling and built a proof of concept in just 21 days

Results With GoodData:

• Simplified architecture and streamlined operations
• Reallocated resources to customer-facing projects
• Built and published a demo leveraging eight years of San Francisco traffic 

data in only 21 days

“
“

Our top priority is to deliver the best outcomes to our customers,” said Co-founder 
and CEO Ondřej Tomas. “GoodData.CN allows us to do just that by providing a 
powerful and flexible BI platform that frees us up to focus on presenting location 
data to decision-makers in a way that is relevant to each customer.
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CleverMaps Solves Location-Related 
Problems

Ondřej Tomas, Jiří Žaloudek, and Lukas Puchrik are 
co-founders of CleverMaps, a map-based analytics 
platform transforming how the world is using data 
to solve location-related problems. The company’s 
solutions provide insights to support strategic 
decisions about any location-related business 
queries. Since its founding in 2013, the Czech 
Republic-based company has successfully delivered 
more than 100 projects across 20 countries and 
a diverse range of industries including retail, 
insurance, banking, real estate, delivery services,  
and more.

CleverMaps Enhances Storytelling With 
GoodData.CN

The CleverMaps platform was designed to prioritize 
business intelligence (BI) logic when leveraging 
location data. The intent was to simplify data-
driven decision-making for the business users of 
CleverMaps’ clients with interactive maps and 
relevant business insights. This led to the creation 
of CleverMaps Stories, a new integrated solution 
where maps and dashboards are presented side by 
side with historical company information and real-
time location data. The visualization of data on an 
interactive map is easy to understand and provides 
deeper insights for the customer.

After launching, CleverMaps found that decision-
makers with limited analytical experience still 
struggled to understand and interpret the data. 
The team learned that more data is not the key for 
better decisions. Rather, the key for better decision-
making is the correct representation, interpretation, 
and context of the analytic insights. To address this, 
the company committed to providing better data 
storytelling capabilities for customers to combine 
location intelligence insights with BI visualizations.

Initially, the team leveraged Tableau for this 
purpose but soon found themselves dealing 
with a complicated process where data analytics 
took place on both the CleverMaps and Tableau 
platforms, and visualizations from both needed to 
be manually embedded onto one webpage. 

The CleverMaps team needed a more efficient way 
to process and visualize large data sets quickly.

In 2020, CleverMaps was invited to participate in the 
GoodData.CN beta testing program. (As a former 
director of engineering at GoodData, Žaloudek 
knew of GoodData’s unique approach to data 
analytics.) Though initially attracted to its flexible 
pricing strategy, the team soon discovered that 
integrating GoodData.CN allowed them to deliver 
location insights combined with GoodData’s BI 
visualizations (e.g., heatmap table, bubble chart, 
scatter plot, or treemap) in a much more effective 
and impactful manner, because the CleverMaps 
platforms could use one data warehouse.

A Seamless Transition to an Integrated, 
Cloud-Native Infrastructure

GoodData.CN enables companies to deploy on 
any cloud platform, giving developers flexibility 
and eliminating the need to move or copy data. 
This reduces costs, improves efficiency, and 
enables real-time analytics by decreasing latency. 
For CleverMaps, this meant that the integration 
with their platform was seamless and immediately 
enhanced their business intelligence capabilities.

With previous BI vendors, data preparation and 
analysis had to be done separately for each 
analytical tool involved, and then the views were 
embedded to a static webpage.

“With CleverMaps Stories, we set out to make data analytics 
more understandable, faster, and less frustrating. GoodData.CN 
is helping us to provide a tool that helps our customers adopt 
the data-driven decision-making process.”

Jiří Žaloudek
Co-founder at CleverMaps
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Due to GoodData.CN’s headless BI design, 
CleverMaps was able to tap into a non-proprietary, 
API-first engine to access a single enterprise-wide 
source of metrics and insights. After connecting 
the frontend of their platform to the GoodData 
backend, it was easier to visualize data and embed 
client-specific reports anywhere on a page without 
having to worry about performance.

The simplicity and flexibility of GoodData.CN’s 
design resulted in workflow improvements for 
both end users and CleverMaps developers alike. 
Developers no longer had to create complicated 
ETL processes every time they updated data. 
Instead, they could utilize a single data warehouse 
and deliver more interactive, effective visualizations 
to their customers.

GoodData.CN Empowering Business 
Performance and Efficiency

With GoodData.CN deployed, the resulting 
new, simplified architecture helped CleverMaps 
achieve more agile operations. But to really show 
its new capabilities to the masses, CleverMaps 
created a demo project using San Francisco traffic 
accident data from 2016 to 2020, showcasing 
the integration of CleverMaps and GoodData.CN 
in one storytelling display. CleverMaps was able 
to use the GoodData.CN beta program to deploy 
and build its first proof of concept with location-
based data in only 21 days. The feat highlighted 
how GoodData.CN’s flexible, real-time analytics, 
combined with CleverMaps location-related 
expertise, can seamlessly turn complex data 
problems into interactive applications.

Looking ahead, CleverMaps plans to further its 
integration with GoodData. As a next step, the 
company will leverage GoodData hierarchical 
workspaces to automate data distribution and 
eliminate dataset copying and sharing. 

“I would recommend GoodData.CN to anyone 
who wants to build an end-to-end application for 
their own customer,” said Tomas. “A big advantage 
was the pricing. With GoodData, you can host 
the solution on its own, leverage the flat prices 
of cloud providers, and predict the cost per 
workspace — that’s hard to beat.”

There’s a lot of value in not having 
stacks and data silos, and that 
was attractive to us as well,” said 
Tomas. “By holding all the data 
in one database, it’s now more 
efficient for us to build these types 
of applications because anyone who 
needs to can access the data easily 
— and that’s the difference.
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“

“

https://www.google.com/url?q=https://www.gooddata.com/blog/headless-bi-achieve-consistent-analytics-results/?utm_medium%3Dpdf%26utm_source%3Dgdassets%26utm_campaign%3Dresources_clevermaps_casestudy&sa=D&source=editors&ust=1647447511734138&usg=AOvVaw1FnnvFBIdS64AGFFG3f9Tt
https://accidents.clevermaps.io/
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1. One platform for all: internal teams, client 
companies, external partners

2. Self-service visualization for business users

3. Your own branding

4. Predictable pricing to suit your business, 
no pay-per-user

5. The highest data privacy and security 
certifications

1. Automated scaling to different departments 
and companies

2. Embedded dashboards in your
      application or software product

3. Streamlined multi-tenant change 
management

4. Abundant data-source options

5. Fully hosted or deployed as a container in 
your application

The GoodData advantage

Business: Technical:

About GoodData

Want to learn more about building a composable 
data and analytics solution with GoodData?

Schedule a demo

GoodData powers modern BI for the modern data stack. GoodData’s composable data 
and analytics platform provides a single source of truth across organizations and to 
their customers. To this day, GoodData has helped more than 140,000 of the world’s 
top businesses deliver on their analytics goals and scale their data use cases — from 
self-service and embeddable analytics, to machine learning and IoT.

GoodData has teams in the U.S., Europe, and Asia, with customers including leading 
software companies (SaaS), global financial and payment institutions, and multi-brand 
e-commerce platforms.

Join the conversation
Follow along on: LinkedIn and Twitter

https://www.gooddata.com/request-a-demo/?utm_source=pdf-files&utm_medium=resources-content&utm_campaign=casestudy_clevermaps
https://www.gooddata.com/request-a-demo/?utm_source=pdf-files&utm_medium=resources-content&utm_campaign=casestudy_zalando
https://www.linkedin.com/company/gooddata/mycompany/
https://twitter.com/gooddata

